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Methodology

Multivariate analysis

Impact of demographic factors of
consumers on online shopping
behavior on a sample size of 580
respondents.

Research on internet shopping
behavior of Turkish consumers by
comparing two competing models
namely e-TAM and TPB. The
data collected from 350
respondents.

Remarks

E-commerce experience, product
perception and customer service have
significant relationship with attitude
towards e-commerce purchases
through online shopping.

Females shop more online as
compared to men.

TPB has provided better fit indices,
than e-TAM. Turkish customers are
highly affected and influenced by
immediate friends and families.



R. Ramachandran

Al-Swidi,
Seed and
Arfan (2015)

Hui (2016)

Dabholkar
and Sheng
(2016)

Chuanlin and
Hsipenglu
(2016)

Research study attempted on
online purchasing intention
among MBA students. It is
basically descriptive study focused
on social orientation, personal
values and attitudes towards
online shopping among 136 MBA
students.

Descriptive study on online
shopping behaviour with 285
respondents. Bivariate and
Multivariate techniques adopted.

Consumer participation in using
online recommendation agents
with the effects of satisfaction,
trust and purchase intention on
116 students from US University.

Why users accept or reject a
website and also how user
acceptance is affected by the
features provided by the website.
The TAM model was tested
among 135 users.

Experience intensity time needed to
navigate and search for information
are increasing.

Positive shopping experience increased
the level of purchasing satisfaction and
facilitates shop more specific product.

All the variables are having an impact
on recommendation agent; the
financial risk having moderating
effects on consumer participation in
recommendation agents.

Perceived usefulness of a website is
significantly affected by quality of the
information provided by the website
and the amount of time that the user
spends on waiting for the response
from the web.
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Figure – 1: Confirmatory Factor Analysis for Adoption Practices
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FittingIndices PBC PR Trust SN WF PEU PU Atti Int adopt

GFI Near 0.90 0.979 0.948 0.869 0.914 0.936 0.881 0.899 0.930 0.977 0.841

RMSEA <0.08 0.072 0.063 0.064 0.051 0.061 0.070 0.049 0.036 0.072 0.032

AGFI Near 0.90 0.957 0.911 0.814 840 0.896 0.809 0.852 0.869 0.952 0.793

NFI  Near 0.90 0.943 0.928 0.761 0.855 0.895 0.715 0.822 0.931 0.971 0.725

CFI Near 0.90 0.957 0.939 0.778 0.863 0.912 0.727 0.839 0.937 0.978 0.749
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Established scales were used for the analysis of various constructs. Scale developed
by Rinchin & Dawson (1992) was used for measuring Materialism; scale developed
by Robert and Jones was used for measuring Credit Card Abuse; scale developed
by Faber & O’Guinn measured Compulsive Buying Behaviour. Research questions
of luxury brand consumption were developed by experts of the subject area. All
items were measured on five point Likert scale ranging 1 (Strongly Disagree) and
5 (Strongly Agree). Cronbach alpha was used for reliability assessment of all scale
items. Initially the reliability score of scale items was lower than the threshold
value of 0.75. For increasing reliability of the scale researcher has deleted items
from the scale by using Corrected Item of Total Correlation (CITC). After deleting
items from each scale alpha found close to minimum value or more.
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